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STANFORD Magazine — AT A GLANCE

FRANCES C. ARRILLAGA ALUMNI CENTER • 326 GALVEZ STREET, STANFORD, CA 94305-6105 • ADVERTISING (650) 723-0460 • FAX (650) 725-8676 • STANFORDMAG.ORG

ADVERTISING CONTACT: Valerie Pippin, Manager, Advertising  •  (650) 723-0460  •  vpippin@stanford.edu

Mission: Stanford magazine is the national publication of the Stanford community and affiliated with one of the 
top-rated universities in the country.  It is the principal link between the University and its graduates.  With ex-
ceptional, award-winning design and editorial content, the bimonthly magazine addresses key national and global 
issues in politics, technology, economics, medicine, education, and more.

Distribution: The magazine is distributed to all Stanford Alumni, including those of the Graduate School of Busi-
ness, Stanford Law School, currently enrolled seniors, and parents of undergraduates, along with faculty, senior 
staff and donors.

Frequency: 5x/year
Rate Base: 201,362*

A sought-after arena for your advertising message, Stanford magazine carries a wide range of advertising catego-
ries including financial/investment, corporate image, retirement, healthcare, travel, and recruitment.

R
E

S
E

A
R

C
H

 O
N

 U
P

W
A

R
D

 M
O

B
IL

IT
Y

 • P
R

L
 D

IR
E

C
T

O
R

 D
A

V
ID

 B
E

A
C

H
 • H

O
M
E
G
O
IN

G
 A

U
T

H
O

R
 Y

A
A

 G
Y

A
S

I 
stanfordm

ag.org
 

S
T

A
N

F
O

R
D

J
U

L
Y

/
A

U
G

U
S

T
 2

0
1

7

RISING 
WORRIES
RISING 
WORRIES
RISING 
WORRIES

How inequality is putting  
the American Dream in peril.

A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION

The Long Game 
In an age of partisan rancor, Dianne Feinstein does what she’s 

done for 25 years in the Senate: sticks to the issues.
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A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION DECEMBER 2017

‘If I saw another black person,  
we’d stop and have a holiday.’   

55 years ago, there were 7 African-American students in the freshman class.   
These are their stories.
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A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION SEPTEMBER 2017

Two 
linked 
social 
movements 
powerfully 
reshaped
   America

is a revival 
solution 

of social media
The  

is smaller 
than
People
assume

role 

Party 
preferen

ce
has become a
litmus test for 

values
and 
character
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A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION MAY 2018
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Progress toward a driverless future 
                 is accelerating, but there are still 
          a few bumps in the road.

Are We There Yet?Are We There Yet?

*BPA report for 6-month period ended June 2018



Readership

STANFORD Magazine — THE READERS

Household Income Gender

Market Value of Primary Residence

Approx. Total Net Worth of Household

Age

Over $185,000 per year: 76% Men:  60%

Women: 40%

$750,000 - $999,000: 22% 

$500,000 - $749,999: 9%

Under 30: 10%

FRANCES C. ARRILLAGA ALUMNI CENTER • 326 GALVEZ STREET, STANFORD, CA 94305-6105 • ADVERTISING (650) 723-0460 • FAX (650) 725-8676 • STANFORDMAG.ORG

ADVERTISING CONTACT: Valerie Pippin, Manager, Advertising  •  (650) 723-0460  •  vpippin@stanford.edu

Affluent-Educated-Leaders-Homeowners-Active-Experienced-Loyal
Affluent-Educated-Leaders-Homeowners-Active-Experienced-Loyal 

Stanford magazine reaches over 200,000 of the world’s leading professionals. From the twentysomething start-

up crowd to corporate CEOs, from big cities to small towns, from college students to retirees, Stanford magazine 

serves up a unique market. The magazine engages readers, and they are exceptionally loyal—a perfect environ-

ment in which to brand your business and build a valuable relationship.

$1 million - $2.49 million:    38%

$750,000 - $999,999:    11%

30-39:  19%$2.5 million - 3.5 million:    30%

$1 million - $4.99 million:    45%

40-49:  22%$4 million or more:     10%

$5 million or more:     19%

80% of our readers spend over 80 minutes reading 

each issue. There is a magazine pass along rate  

of an additional 1-2 readers per copy.

50-59:  23%

60-69:  16%

70 and older:   5%



March 2019

May 2019

September 2019

December 2019

STANFORD Magazine — PUBLICATION DATES 2019

Space Reservation:  

Materials:   

Date to Readers: 

January 15, 2019 

January 25, 2019  

March 6, 2019

Space Reservation:  

Materials:   

Date to Readers: 

March 19, 2019           

March 29, 2019 

May 8, 2019

Space Reservation:  

Materials:   

Date to Readers: 

July 23, 2019 

August 2, 2019

September 11, 2019

Space Reservation:  

Materials:                   

Date to Readers: 

October 15, 2019 

October 25, 2019

December 4, 2019

July 2019

Space Reservation:  

Materials:   

Date to Readers: 

May 21, 2019 

May 31, 2019 

July 10, 2019

Contract Conditions
•   Advertisers may not cancel orders for advertising after dosing dates.
•  Positioning of advertisements is at the discretion of Publisher.
•  All advertisements are accepted and published entirely on the representation that Advertiser or Agency 

is authorized to publish entire contents and subject matter thereof. In consideration of the publication of 
advertisements, Advertiser and Agency will indemnify and hold Publisher harmless from and against any loss 
or expense arising out of publication of such advertisements, including, without limitation, those resulting from 
claims or suits of libel, violation of right of privacy, plagiarism or copyright infringement.

•  In consideration of Publisher's reviewing for acceptance, or acceptance of, any advertising for publication, 
Agency or Advertiser agrees not to make promotional or merchandising reference to Stanford in any way except 
with the express permission of Publisher for each use.

•  Publisher reserves the right to reject or cancel any advertising for any reason at any time.
•  No conditions, printed or otherwise, appearing on contracts, orders or copy instruction, that conflict with 

Publisher's policies will be binding on Publisher.
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B&W

4-COLOR

2-COLOR

STANFORD Magazine — ADVERTISING RATES (Gross)

1x 3x 5x

1x 3x 5x

1x 3x 5x

Full page

2/3 page

1/2 page

1/3 page

1/6 page

1/12 page

Full page

2/3 page

1/2 page

1/3 page

1/6 page

COVER 2 & 3

COVER 4

Full page

2/3 page

1/2 page

1/3 page

1/6 page 

(15% Agency commission, if we receive complete ad material)

$5,258

$3,487

$2,992

$2,629

$1,628

$814

$4,994

$3,311

$2,843

$2,497

$1,545

$770

$4,730

$3,135

$2,695

$2,365

$1,463

$731

$5,995

$4,224

$3,729

$3,234

$2,068

$5,698

$4,015

$3,542

$3,074

$1,963

$5,395

$3,800

$3,355

$2,909

$1,859

ADVERTISING CONTACT: Valerie Pippin, Manager, Advertising  •  (650) 723-0460  •  vpippin@stanford.edu



Pam Gorelow, Associate Manager, Production
STANFORD Magazine
Frances C. Arrillaga Alumni Center
326 Galvez St. Stanford, CA 94305-6105
Phone: (650) 725-0672 Fax: (650) 725-8676
or email zipped files to: pgorelow@stanford.edu

SEND MATERIALS TO:

Please submit a PDF and review the following requirements:

AD DIMENSIONS: 

FULL PAGE
trim size: 8.125” x 10.8125” 
bleed size: 8.4584” x 11.1459” (1 pica for bleed = 
0.1667”)
live area: 7.625” x 10.3125”
Please allow at least 1/2” of space from trim for  
ad content.

VERTICAL HALF PAGE
2 Column
4.5” x 6.667”
w: 27p  h: 40p

VERTICAL ONE-THIRD PAGE
1 Column
2.167” x 9.417”
w: 13p  h: 56p6

ONE-SIXTH PAGE
2.167” x 4.597”
w: 13p  h: 27p7

TWO-THIRDS PAGE
2 Column
4.5 x 9.417”
w: 27p  h: 56p6

HORIZONTAL HALF PAGE
3 Column
6.833” x 4.597”
w: 41p  h: 27p7

SQUARE ONE-THIRD PAGE
2 Column
4.5 x 4.597”
w: 27p  h: 27p7

ONE-TWELFTH PAGE
2.167” x 2.264”
w: 13p  h: 13p7

STANFORD Magazine — AD SPECIFICATIONS

TECHNICAL  
QUESTIONS?  

Contact Pam Gorelow at  
(650) 725-0672 or  

pgorelow@stanford.edu

A Publication of the Stanford Alumni Association

•  Distinguish your file with the ADVERTISER’S NAME (e.g., avoid “Stanford ad”)
•   Photos and graphics MUST be at least 300 ppi, CMYK or grayscale. 
•  NO RGB IMAGES  
•   NO PMS SPOT COLORS 
•  DO NOT USE 4-COLOR BLACK FOR BODY TEXT: MAKE SURE IT’S C:0%; M:0%; Y:0%; K:100% 
•  FLATTEN TRANSPARENCIES
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Bleed size: 8.4584” w x 11.1459” h

Bleed size: 8.4584” w
 x 11.1459” h



Please use the settings in the following five screen shots when exporting your PDF. 
If you are a regular Stanford magazine client you might want to make a Stanford 
preset for your PDFs. PLEASE NOTE: If you are submitting a partial-page ad, 
please do not include crop marks or bleed. Thank you!







Pam Gorelow, Associate Manager, Production
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Frances C. Arrillaga Alumni Center
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Phone: (650) 725-0672 Fax: (650) 725-8676
or email zipped files to: pgorelow@stanford.edu

SEND MATERIALS TO:

STANFORD Magazine — WEB AD SPECIFICATIONS

A Publication of the Stanford Alumni Association
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ADVERTISING CONTACT: Valerie Pippin, Manager, Advertising  •  (650) 723-0460  •  vpippin@stanford.edu

SPECS:
Width: 200px
Height: 300px
File types: .jpg or .jpeg or .png 
or .gif
File size maximum: 50K
Please specify upper or  
lower placement.

Please provide url destination 
on any clickable links with 
any necessary parameters to 
help advertiser for tracking 
purposes.

SPECS:
Width: 200px
Height: 300px
File types: .jpg or .jpeg or .png 
or .gif
File size maximum: 50K
Please specify upper or  
lower placement.

Please provide url destination 
on any clickable links with 
any necessary parameters to 
help advertiser for tracking 
purposes.

SPECS:
Width: 480px
Height: up to 150px
File types: .jpg or .jpeg or .png or .gif
File size maximum: 50K
Please provide url destination on any clickable links with any  
necessary parameters to help advertiser for tracking purposes.

YOUR AD HERE

YOUR AD HERE

YOUR AD HERE

TECHNICAL 
QUESTIONS?

Contact Pam Gorelow 
at (650) 725-0672 or 

pgorelow@stanford.edu

GO ONLINE 

Get e-alerts for each issue

S
eed

 P
ro

g
ram

 • 19
3

0
s R

esearch o
n R

ace • B
attlefi

eld
 S

tu
d

ies

stanfordm
ag.org

 
S

T
A

N
F

O
R

D
J

A
N

U
A

R
Y

/
F

E
B

R
U

A
R

Y
 2

0
1

7

NIGERIAN ENTREPRENEUR VICTOR ODUGUWA

How do you pull millions  

out of poverty?  

A GSB program has a plan.

PAGE 46
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A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION

BIG DREAMS,

BAD UNIFORMS

Women’s athletics 

before Title IX 

PAGE 60

Getting to Know  

Stanford’s 11th President 
PAGE 50
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A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION

SEPTEMBER/OCTOBER 2016

Inspired
John Hennessy’s 16-year presidency 

is being hailed as transformational. Here’s why. 
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A PUBLICATION OF THE STANFORD ALUMNI ASSOCIATION

MAY/JUNE 2016




